The digital age continues to reshape and change everything
about our world. Keeping up with social media, digital
marketing, e-commerce, webinars, sustainability and the latest
megatrends is not easy. Each day a tidal wave of information
comes at us and requires sifting through the digital clutter to
determine what we will read, what we will respond to and
what to dump in the trash. To some this seems like a turbulent
time, yet others see opportunity.

There should be no question in the package print industry



The Rise Of E-Commerce

CPCs are responding to the emergence of the “Zero Moment
of Truth” through the creation of e-commerce. Amazon and
eBay are most recognized as early pioneers. They have taken
advantage of this early and are now being joined by other
global CPCs.

New offerings on e-commerce sites are trying not to compete
with their own merchandise in the brick and mortar stores,
thereby creating regional marketing, cause marketing, limited
editions, golden anniversary editions, seasonal and even
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How Can CPCs Reignite Growth in the Digital Age?
The digital age is creating new opportunities for CPCs to
engage consumers in new ways. The ability to reach consumers
with tailored and relevant messages can make packages
speak in more “real time” than ever before. In the future,
winning brands will seamlessly connect the virtual world

with the physical world of packaging. For CPCs to do this

will require the following:

1. Understand and accept that shopper behavior is
changing and moving online






